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Mosa BuKkIagaHHA

AHTNIChKA

MeTta BUBYEHHS
JUCLHUILIIHA

dbopmyBaHHS y 3M100yBadiB BUIOI OCBITH CUCTEMH TCOPETUYHUX 3HAHB 1
HAOYyTTS TPAKTHYHUX HABUYOK MO0 METOAMYHUX, TEXHOJOTIYHUX 1
3MICTOBHUX AaCMEKTIB OpraHizamii 1 MpPOBEJACHHS MAapKETHHTOBUX
JOCHIJKEeHb, (DOPMYBaHHS YSABICHHS PO MOXIIMBOCTI BUKOPUCTaHHA iX
pe3yabTaTiB  JUIsl TPUAHATTS €(PEKTHUBHUX YIPABIIHCBKHX PIIICHb Y

PUHKOBHMX YMOBAaX.

3aranpHi komneTeHTHocTi | 3K 14. 3maTHICTh npaItoBaTH Y Mi)KHApOTHOMY KOHTEKCTI.

CrenianpHi (axosi) @K 1. 3paTHicTh BU3HAYATH Ta OMUCYBATH XapaKTEPUCTUKU OpTaHizallii.

KOMITETEHTHOCTI @K 2. 3naTHICTh aHATI3yBaTH PE3yIbTaTH AISUIBHOCTI OpraHizaliii,
31CTaBJIATH iX 3 ()aKTOpaMH BILUIMBY 30BHIIIHBOTO Ta BHYTPIIIHBOTO
CepeI0BHUIIA

[IporpamHi pe3yiabTaTu [TPH 5. OnucyBaru 3MmicT QyHKIIiOHANBHUX cep AisUTbHOCTI OpraHizarii.

HaBYaHHS [TPH 6. BusiBnsaT! HaBUYKH MONTYKY, 30MpaHHs Ta aHaTi3y iH(opmartii,

PO3paxyHKY MOKA3HUKIB JIJIsi OOIPYHTYBAHHSI YIIPABIIHCHKHUX PIllICHb.
[TPH 17. BukonyBatu JOCTiAKE€HHS 1HIUBIAyaIbHO Ta/abo B TPy i
KEPIBHHUIITBOM JIiiepa.

YOMY BAXKJUBHUU KYPC:

CyuacHuii ¢axiBenp y chepl HiANPUEMHHUIIBKOI TisSUIBHOCTI MOBHHEH BOJIOIITH 3HAHHSIMH Ta
MaTH HAaBUYKH 3 OpraHi3amii MapKeTHHTOBUX JOCHI[DKEHb Ta BMITH (OpPMYBaTH WiTi, PO3yMITH
OpOIEypHd Ta pEe3yJbTaTH JOCIIDKEHHS MiANPHUEMCTBA, PUHKY, CIIOXHBa4a 1 KOHKYPEHTHOTO
cepenoBuIna. JIMCIUIUTIHM 3HAKOMHUTH MalOYTHBOTO (haxiBUA 3 HKepenamu iHpopmamii «kaOiHETHUX»
JIOCTIPKeHb Ta CrocobaMu opraHizailii «IOJbOBUX» JOCHIIKEHb PUHKY, BUBYCHHSI KOHKYPEHTIB Ta
CIIO’KMBaYiB, criocobaMu 300py Ta 00poOKH PHHKOBOI iH(OpMAIIii.

CONTENT OF THE DISCIPLINE BY TOPICS
Content module 1. «ORGANIZATION, STRUCTURE, METHODS OF MARKETING RESEARCH »
Topic 1. Meaning and organization of the marketing research process

The role of marketing research in enterprise management. The essence and tasks of marketing
research. Definition of marketing research. History and prerequisites of the emergence. Ethics of
marketing research. ESOMAR International Code. Classification by main groups and directions.
Outsourcing of marketing functions. Subjects and objects of marketing research. Directions of marketing
research. Stages of conducting marketing research.

Topic 2. Information support of marketing research

Necessity and significance of marketing information. Marketing information systems (MIS).
Composition of the marketing information system. Consideration of types of modern marketing
information structures. Classification of types of marketing information. Primary and secondary
marketing information. Sources and methods of determining secondary marketing information.
Advantages and disadvantages of secondary marketing information.

Primary marketing information: definitions, types, features, requirements, collection methods.



Topic 3. Methods and tools of marketing research

Methods of marketing research. Methods of collecting primary information. Poll. Advantages and
disadvantages. Criteria for choosing a survey as a method of collecting information. Concept of sampling.
Sampling control. Representativeness. Quality of information. Flexibility in surveying. Interview.
Observation. Advantages and disadvantages of the method. Experiment. Characteristics of the
experiment. Simulation modeling. Panel study.

The main tools of marketing research. Questionnaire as the main tool of marketing research.
Types of questions. Types of scales. Likert scale. Semantic differential. Rating scale.

Analysis and presentation of survey results. Preliminary analysis of the results of the
questionnaire (survey). Deep analysis of results using statistical criteria and mathematical methods.

Topic 4. Organization and conduct of selective marketing research

The procedure for organizing marketing research. General and selective populations.
Representativeness, content of the concept. Stages of developing a sample research plan. Types and types
of samples. Conditions of expediency of sample research. Sampling unit. Methods of determining the
sample size. Methods of forming non-random samples.

Methods of forming the sample size. Examples of determining the sample size. Dependence of
the sample size on the size of the general population.

Topic 5. Qualitative research
Purpose of qualitative research. The essence of qualitative research. Formulation of problems of
qualitative research. Comparison of qualitative and quantitative research. Classification of qualitative
research methods. Direct and indirect methods of qualitative research. Interview. Focus groups. Group
discussions. Protocol analysis method. Projection methods. Open and closed questions in qualitative
research.

Content module 2. «APPLIED ASPECTS OF MARKETING RESEARCH»
Topic 6. Market research. Determination of market capacity and its segments

The essence, directions and methods of marketing market research. Determining the capacity
(capacity) of the market. Concepts and components of market capacity. Methods of assessing market
capacity. Determination of the essence of market segments and signs of their classification. Main
characteristics of market segments. Peculiarities of determining market capacity and saturation for
different groups of goods. Work with state statistical information, application features. Taking into
account inflation rates when determining the market volume in value terms by the years of the study.

Market condition indicators. General problems of assessing the capacity of consumer markets.
Estimation of the market volume based on statistical data on the structure of final consumption. Balance
method. Estimating Consumer Goods Markets Based on Panel Surveys of Household Consumption.
Determining the market volume based on marketing research of a horizontal cross-section of the market.
Determining the volume of commodity markets on the basis of statistical data on commaodity turnover.

Study of the market situation. Indicators of market conditions. Types of markets. Conjuncture-
forming factors. Indicator of market concentration. Forecasting market development trends. A system of
market forecasting methods. Choosing a forecasting model.



Topic 7. Research of the competitive environment and competitors

Study of the level of monopolization, structure and type of market. Concept and factors of
intensity of competition. M. Porter's model of five forces of competition. Methods of determining the
intensity of competition on the market.

Identification of the company's main competitors and assessment of their characteristics.
Positional map of strategic competitors.

Competitive advantages, their types, sources of formation. Competitive advantages according to
M. Porter and A. Yudanov. Strategies of competitive struggle according to M. Porter. Strategies of
competitive struggle according to F. Kotler. Analysis and research of competitors' activities at various
stages of the product life cycle, their development strategies.

The essence of competitiveness. Aspects of competitiveness: goods, enterprises. Methods of
analyzing the competitiveness of products and enterprises.

Topic 8. Research of consumer behavior

Consumer behavior and directions of its research. Existing theories of consumer behavior.
Aspects of studying consumer behavior. The main objectives of studying consumer behavior at each
stage of purchase.

Studying the behavior of consumers-organizations. Features of the market of consumer
organizations, influencing factors. Stages of procurement by the organization. Tender procedures.

Consumer behavior research: psychological and motivational aspects. Determination of factors
affecting consumer behavior.

Studying the attitude of consumers to the company's products using multifactorial models.
Attitude, feelings, intentions, behavior. Fishbein model. Ideal point method. The role of multivariate
analysis.

Study of the level of satisfaction / dissatisfaction of the consumer. Ways of using the product and
getting rid of it. The main differences between consumers. The satisfaction survey procedure. Matrix of
satisfaction / dissatisfaction. Analysis of “efficiency / importance™ coefficients.

Topic 9. Methodology for researching the internal environment of the enterprise

Evaluation of the company's business organization. Evaluation of the effectiveness of marketing
services. Study of the interaction of company divisions. Assessment of ethical aspects of the company's
activities.

Topic 10. Brand marketing research

The concept and meaning of brands in the modern economy. The advantage of having a
trademark. National and private brands. Methods of evaluating the value of brands. Research of the
company's markets, from the point of view of the presence of well-known trademarks.

Topic 11. Marketing research in the service sector
Characteristics of services. Differentiation of services from goods. Specifics of service market

formation. Classification of services on the consumer and business market. Researching service
companies and their offerings.



IpakTuyHi 3aHATTA Kypcy NependayaloTh BUKOHAHHS MPAKTUYHHUX 3a7ad, CHUTYaI[iiHUX,
TECTOBUX Ta IHIIMX 3aBJaHb, OMMMTYBAaHHS Ta JUCKYCIl 32 TeMaMH, KOPOTKi BUCTYIH Ta MPE3EHTAIlii 3
TEMaTUKU JUCIUILTIHY.

TeMaTHKa NPAKTUYHUX 3aHATD:

[Tpaktrune 3austrs Nel. MeToau Ta iHCTpyMEHTapiii MapKeTHHIOBHX Aociipkens / Marketing
research methods and tools

ITpaktrune 3ansatTs Ne2. Cknaganas ankerd / Drawing up a questionnaire

[Mpaktiune 3ansaTTss Ne3. AHaii3 1 mpeacraBieHHs pe3ysbTariB ankeryBanHs / Analysis and
presentation of survey results

[Mpaktiune 3anstTss Ned. OOpoOka pesynbraTiB ankeryBanus / Processing the results of the
survey

[Mpaktiune 3ausaTrs NoS. @opmysanns Bubipku / Sampling design

ITpaktuune 3auatTst Ne6. Pospaxyrnok oocsry sBubipku / Calculation of the sample size

[Mpaktiune 3aHsaTTss Ne7. BusHadeHHs MicTKOCTI pUHKY Ta #oro cermentiB / Determining the
market capacity and its segments

[Mpaktiune 3anatTs Ne8. JlocmimkeHHs KOH FOHKTYpH puHKY. [IporHo3Hi nocinimkenHs 30yty /
Research of market conditions. Forecast sales research

[Mpaktune 3aastTs Ne9. JlociipkeHHsT KOHKYPEHTHOTO CEepeIOBHINA 1 KOHKYPEHTIB. AHali3
KOHKypeHTocpoMoxHocTi ToBapy / Research of the competitive environment and competitors. Analysis
of product competitiveness

[Mpaktiune 3austTst Nel0. AHaui3 piBHS KOHKypeHTocpoMmokHocTi ipmu / Analysis of the level
of competitiveness of the company

IMpaktrune 3anstTss Nell. JlocmimkenHs noBeainku crokusadi / Consumer behavior research

[Mpaktiune 3anstTs Nel2. JlocnikeHHs: BHYTPIIIHBOTO cepenoBuina mianpuemcrsa / Research
of the internal environment of the enterprise

OIIHIOBAHHSA

dopMHU TOTOYHOTO Ta MiICyMKOBOTO KOHTPOJIIO [Morounwuii kouTposb — 80 Gaiis
[TizcyMKOBHIE KOHTpOJIb — icnut — 20 OaiB

KPUTEPII OLIITHIOBAHH S PE3YJIbTATIB HABUAHHS

[lincyMkoBi Oasv 3 HaBYAIBHOI AUCHUIUTIHA BU3HAYAOTHCS K cyMa OaliB, OTPUMAaHHX 37400yBadeM MPOTATOM
ceMmecTpy Ta 0OaliB, HAOpaHHUX Ha ITiJICYMKOBOMY KOHTpOJIi (icruT).
[MincymkoBi Oanu = 3aranpHa KiJIbKiCTh 0aJiB + KinbkicTs 0aniB 3a MiICyMKOBUM
HABYAJILHOT TUCIMILIIHU (mepen miJCyMKOBAM KOHTPOJIEM ) KOHTPOJIEM

BiaBigyBaHHs JIeKITiii:

3a BimBiMyBaHHSA KOXHOI Jiekiii HapaxoByeTbcsi 1 06an (mo 10 GamiB). MakcumanbHa cyma
cranoBuTh 10 GamiB.

IIpakTH4Hi 3aHATTH:

OIiHIOIOThCS 32 BUKOHAHHSM aHATITUYHUX TOCIiIKEHb, PO3PaXyHKOBUX Ta IHIINX 3aBJaHb Ta
AKTUBHICTIO 3/100yBayiB BUIIOI OCBITM Ha 3aHATTAX, IX BIAMOBIASMH, IOMOBIIIMU Ta CTYIEHEM
3aJTy4eHOCTI y TUCKYCii (JIo 6 OastiB 3a MpakTUIHE 3aHIATTS). MakCUMallbHa CyMa CTaHOBHTH /2 Oaw.

Camocriiina po6ora

Hamucanns ta 3axuct Kypcoroi pobotu (Temu poOOTH Ta METOIMYHI BKa3iBKH MOJaHI B
MeToauuHuX pEeKOMEHJAIisIX [0 BUKOHAHHS KYypCOBHX pOOIT 3 JUCHMIUIIHU «MapKeTHHIOBI
JOCTIPKEHHS», TeMaThKa TOTOJKYEThCS 13 BUKJIAAaueM Kypcy). 3aXUCT POOOTH 3IHCHIOETHCS Y
BUTJISAL OTIOBiAL Ta/a0o mpe3eHTartii. MakcumainbHa orinka 3a KypcoBy po6ory — 100 6anis.




JlonatkoBi Oanmu 0 MOTOYHOTO KOHTPONIO 3700yBad OCBITH MOXKE OTPHUMATH, MPOUIIOBIIH
HaBYAIBHUN KypC y BUIJISLII He(OpMaNbHOI OCBITH 3 OTPHUMAHHSAM cepTU(IKATy B MEXKax MPEIMETY
BUBUYCHHS JMCUUIUIIHM Ta MPOWIIOBIIM MPOIERypy BHU3HAHHS 3rigHO [losiojkeHHsS Tpo BU3HAHHS
pE3YJILTATIB HABYAHHS, OTPUMaHUX yV HedopManabHiil 0CcBiTI 3400yBadamu Buioi ocsitu JAVIT.

THOOPMAIIMHO- METOJINYHE 3ABE3IIEYEHHS
1. PoGouya mporpama HaBYaJIbHOI JUCITUTUTIHH.
2. Cunalyc HaBYaJIbHOI AUCIUIITIHH.
3. KoHcrexr jgexmiii.
4. Tlocunauns Ha Google Classroom (https://surl.li/qvzkhl)
4, EnextponHi pecypcu 0i0miorexu AVIT.

CIIMCOK PEKOMEH/IOBAHOI JIITEPATYPU

basoBa

1. I'ociomapcekuii kogekce Ykpainu // BepxoBna Pama Ykpainu: Big 16.01.2003, Ne 436-1V 3i
3MiHAMHU.

2. HuBinpauit xonexc Ykpainu / BepxoBHa Paga Ykpainu: Big 19.06.2003. Ne 980-1V.

3. 3akon Ykpainu «IIpo iHpopmarito».

4. 3axon Yxkpainu «IIpo pexnamy» Bixg 11.07.2003 p. // biGmioTeka xxypHaiy «MapKeTHHT i
peknamay. — Bun. Ne6. — 15 c.

5. Konexc MTIT u ECOMAP B npakTHili MApKETHHTOBHX 1 COI[IaJIbHUX JOCIIKEHb.

6. Boituak A. B., ®egopuenko A. B. Mapkerunrosi pocmijpkeHHs: miapyuynuk //I BH3
"KuiBchKuii HalliOHAIBHUN €KOHOMIYHMIA YH-T iM. Baguma ['etbmana'"/A. B. Boituak (pen.). —K.: KHEY,
2007.— 408 c.

7. Keryc O. B. Mapkerunrosi aocnipkeHHs:: HapuanbHuid nocioHuk / O. B. XKeryc, T. M.
[Mapuwmpua; POII IBanuenko I. C. — X., 2016. — 237 c. [Enexkrponnuii pecypc] — Pexum moctymy:
http://elib.hduht.edu.ua/bitstream/123456789/ 8F_3.PDF.

8. Xeryc O. B. Mapkerunrosi pociipkeHHS puHKY : MoHorpadis / O. B. XKeryc,
JI. O. Ilonoga, T. M. Ilapiupha; Xapk. nepx. yH-T XapuyBaHHs Ta Toprisii. — X., 2010. — 176 c.

9. Dwramenko C. M., backakoBa M. FO. Mapketunrosi nociijkenss: HaBu. nmoci6. s ctyn.
BHUIIl. HaBY. 3aKkJI. / CyMmcbkuit aepxk. yH-T. — K. : IlenTp HaBuanbHoi JiTeparypu, 2006. — 192 c.

10. KaraeB A. B. Mapketunrosi gociijkeHss [EnekrpoHHuii pecype] : NpakTHKYM JUISL CTY .
crert. «Mapketunr» : B 2 4./ A. B. KaraeB ; Xapk. Topr.-exoH. iH-T KuiB. Hail. TOpT.-€KOH. YH-TY. —
Enextpon. gani (1,46 MG ; 3,34 aBT. apk.). — X. : BunaBunumii uentp «Jliamor», 2015. —UY. 1. Teopis
MapKETHHTOBHUX JIOCIIKeHb. — 1 enektpoH. onT. auck (CD-R).

11. Kopsrina, C.B. Mapketunrosuit ayaut [Tekct] : HaBd. nocionuk / C.B. Kopsrina, M.B.
Kopsrin; JIsBiB. komepi. akan. — K.: Ilentp yuboBoi mitepatypu, 2014. — 320 c.

12. Kocenkos C. I. MapketuHrosi gocnipkeHHs: HaBu. moci6. /i cTya. BuIl. HaBuy. 3aki.. — K.
: BugaBanuuit gim "Cxapou", 2004. — 464 c.

13. Komkanaa I. B. MapkeTHHrOBi JOCITIPKEHHS: HAaBY. MOCIOHUK / XapKiBChKUI HAIlIOHATHHHMA
arpapuuii yH-T iM. B.B.[lokyuaeBa. — X., 2007. — 158 c.

14. MapkeTHHroBi JociiKeHH: miapy4yHuK. [ Enexrponnuii pecype] / T. b. Pemerinosa, C. M.
Josranb ; M-Bo ocBitu 1 Hayku Ykpainu: Hai. rips. yu-T — Jninponerposesk: HI'Y, 2015. — 357 c.
Pexum noctymy: http:/nmu.org.ua.

15. MapkeTHHTOBI TOCIIKEHHS: METOIMYHI PEKOMEH/IAIlI1 10 BAKOHAHHS MPAKTHYHHUX 3aBJIaHb
JUId CTyJeHTIB crerianbHocTi 075 «MapketuHo» mnepuioro (6akamaBpcbkoro) piBHs : [EnexTponne
Bunanns| / ykian. M. 1. Ve, K. B. CenesnpoBa. — Xapkis : XHEYVY im. C. Kyznens, 2017. — 80 c.



https://files.duit.edu.ua/uploads/%d0%a1%d0%b0%d0%b9%d1%82/11_%d0%9f%d0%a3%d0%91%d0%9b%d0%86%d0%a7%d0%9d%d0%90_%d0%86%d0%9d%d0%a4%d0%9e%d0%a0%d0%9c%d0%90%d0%a6%d0%86%d0%af/%d0%9f%d0%9e%d0%9b%d0%9e%d0%96%d0%95%d0%9d%d0%9d%d0%af_%d0%94%d0%a3%d0%86%d0%a2/21_-%d0%9f%d0%be%d0%bb%d0%be%d0%b6%d0%b5%d0%bd%d0%bd%d1%8f-%d0%bf%d1%80%d0%be-%d0%b2%d0%b8%d0%b7%d0%bd%d0%b0%d0%bd%d0%bd%d1%8f-%d1%80%d0%b5%d0%b7%d1%83%d0%bb%d1%8c%d1%82%d0%b0%d1%82%d1%96%d0%b2-%d0%bd%d0%b0%d0%b2%d1%87%d0%b0%d0%bd%d0%bd%d1%8f-%d0%b7%d0%b0%d1%82%d0%b2%d0%b5%d1%80%d0%b4%d0%b6_.pdf
https://files.duit.edu.ua/uploads/%d0%a1%d0%b0%d0%b9%d1%82/11_%d0%9f%d0%a3%d0%91%d0%9b%d0%86%d0%a7%d0%9d%d0%90_%d0%86%d0%9d%d0%a4%d0%9e%d0%a0%d0%9c%d0%90%d0%a6%d0%86%d0%af/%d0%9f%d0%9e%d0%9b%d0%9e%d0%96%d0%95%d0%9d%d0%9d%d0%af_%d0%94%d0%a3%d0%86%d0%a2/21_-%d0%9f%d0%be%d0%bb%d0%be%d0%b6%d0%b5%d0%bd%d0%bd%d1%8f-%d0%bf%d1%80%d0%be-%d0%b2%d0%b8%d0%b7%d0%bd%d0%b0%d0%bd%d0%bd%d1%8f-%d1%80%d0%b5%d0%b7%d1%83%d0%bb%d1%8c%d1%82%d0%b0%d1%82%d1%96%d0%b2-%d0%bd%d0%b0%d0%b2%d1%87%d0%b0%d0%bd%d0%bd%d1%8f-%d0%b7%d0%b0%d1%82%d0%b2%d0%b5%d1%80%d0%b4%d0%b6_.pdf
https://surl.li/qvzkhl
https://library.duit.in.ua/
http://elib.hduht.edu.ua/bitstream/123456789/%208F_3.PDF

16. Oprtuacrka B. B. Mapkerunrosi nocmipkenss : miapyunuk / B. B. Optunaceka, O. M.
MensnukoBuy; Kuis. Hai. Topr.-ekoH. yH-T. — K., 2007. - 376 C.

17. Tlontopak B.A. Mapkerunrosi gociimpkeHs: Hasu. mocionuk. — Kuis: LleHTp HaBuanpHOI
nitepatypu, 2003. — 387 c.

18. TeneroB O.C. MapKkeTHHIOBI JOCIIDKEHHS: HaBYaJIbHUNA MOciOHUK - K: 3HanHsa Ykpainw,
2010. - 299 c.

JonaTkosa indopmanis
JeranpHinny iH(MOpMAII0 IIOJ0 METOAIB HaBYaHHSA, (OpPM OIIHIOBAHHS, CAMOCTIHHOT
poOOTH Ta MOBHOTO CIHCKY JIiTepaTypu HaBelaeHO y PoOouiii mporpami HaBYaJIBHOI TUCIIUTIIIHU.

MNOJITUKA JACHUIIJITHA

IIoxo akageMiuHOi 100pOYECHOCTI

JloTpuMaHHsS akaJeMivyHOi JTOOPOYECHOCTI 3aCHOBYETHCS HA Psi/ii TOJIOKEHb Ta IMPUHIIMITIB
aKaJeMigHOI JOOPOYECHOCTI, IO PETJIAMEHTYIOTh AisUTbHICTh 37J00yBaviB BUIIO! OCBITH Ta BHKJIAJa4iB
AVIT:

Konekc akameMiuHoi 100podyecHocTi JlepKaBHOTO YHIBEPCUTETY 1HDPACTPYKTYPH Ta TEXHOJIOT 1N

[lonoxkeHHd Tpo cucrteMy 3a0e3meueHHs akajeMiuyHoi Jgo0podecHOcTi y JlepskaBHOMY
YHIBEPCUTETI Ta TEXHOJIOT1i

[Honoxenns npo Kowiciro 3 akagaemiunoi nobpouecHocti v JAYIT ta Kowmicito 3 eruku Ta
yopasiiHgs KoHbIKTaMu v cdepl akageMiynoi joopouecuocti v JAVYIT

[Mopymennsa Kopekcy akanemiunoi godpoudectocti JIVIT € cepilo3HUM MOpPYIICHHAM, HaBiTh
SIKIIIO BOHO € HCHABMHUCHUM.

CrucyBaHHS M1l Yac KOHTPOJIBHHUX 3aX0/I1B 3a00pOHEHI.

VYci muceMoBi poOOTH, BUKOHAHI B €JIEKTPOHHOMY BHIIIALI (pedeparn), mepeBipsSrOThCS Ha
HAsBHICTh IuIariaTy 3rigHo 3 [loJ0jKeHHAM IpO MOPSAOK MEepeBIpKU HAaBYAIbHMX, KBaTl(iKaliiHUX,
HAYKOBO-METOANYHHUX HAYKOBMX Ta IHIINX POOIT Ha HAasIBHICTEL O3HAK akajeMiunoro miariary v JIVIT .
VY Bunajakax BUSBICHHS MOPYIICHHS — pearyBaHHs BiAMOBIIHO 10 Kojiekcy akajeMidyHo1 J00pOYecHOCT]
JAVIT.

oo BinBinyBanus

BinBinyBaHHS 3aHATH € 000B  A3KOBUM KOMIIOHEHTOM OILIIHIOBaHHS, 32 K€ HApaXxOBYIOThCA Oalu.
3a 00" €EKTUBHUX MPUUKH (XBOpo0a, MI’>KHAPOJHE CTAXYBAaHHS, 1HAUBIAYaIbHUN Tpadik TOIIO) HABYaHHS
MoOe Bi10yBaTHCs B OHJIAlH (a00 3MilaHiil) GopMi 3a MOTOIKEHHSIM 13 IeKaHOM (aKyJIbTeTy.

HedopmaabHa ocBita

MOoIUBICTh 3apaxyBaHHS pe3yIbTaTiB HEPOPMAIbHOI OCBITH periaMeHTyeThes «llomokeHHsIm
[IPO BU3HAHHS PE3YJIHTATIB HABYAHHS, OTPUMAHNX YV HEQOPMAILHINA OCBITI 3100yBaYaMy BHUIIOI OCBITH

JIVIT».
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